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SUBJECT and GRADE Tourism , Grade 12 

TERM 2 Week 1  

TOPIC Tourist attractions: Famous world icons and attractions 

RESOURCES  
(Indicate what will be used 
in the lesson e.g. textbook, 
Mind the Gap, etc.) 

Paper based resources Digital resources  

Refer to your textbook Term 2, Topic 1: Tourist 
attractions, Unit 1: Famous world icons and 
attractions. 

Refer to the relevant digital resources e.g. links on the 
WCED ePortal  

INTRODUCTION You have already learnt the following: 

• Grade 10: Tourist attractions in the provinces of South Africa, South African 
National parks (SANParks), South African fauna and flora & mapping and tour planning (world map) 

• Grade 11: Main tourist attractions in the SADC countries 

• Grade 12: World Time Zone Map 
 

You will learn the following in this lesson: 
• The difference between a tourist attraction and an icon. 
• Reasons why specific tourism attractions and / or physical characteristics regarded as icons. 
• The economic significance of icons for a country / region 
• The following information about the icons of Australia, Brazil, Canada and Italy: 

➢Location on a world map (country, city / town / area)       
➢Reason / reasons why it is an icon      
➢Brief description of the icon       
➢Image of the icon       
➢Profiles and statistics of tourists visiting these icons 

CONCEPTS AND SKILLS key concepts / definitions that you need to know or be able to 
do with the necessary detail: 

•  TOURIST ATTRACTION: 
 These are places that tourists like to visit such 
as national parks, heritage sites, arts 
festivals, waterfalls, mountains, etc. 

• ICON: An icon is a tourist attraction that is world 
famous and comes to represent or be symbolic of the 
country or city in which it is located. 

CAN YOU? 
 
Identify when an attraction is an icon or just 
a tourist attraction? 

REASONS WHY SPECIFIC TOURISM ATTRACTIONS AND / OR PHYSICAL FEATURES ARE CONSIDERED AS ICONS: 
• Unique architectural or construction features, striking natural features. 
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• Religious meaning. 
• Sense of magic and mystery. 
• Distracting and impressive size or shape 
• Symbol of extraordinary human achievements 

  
ICONS FORM AN IMPORTANT PART OF A COUNTRY'S ECONOMY. GIVE THE ECONOMIC BENEFITS OF ICONS FOR THE HOST 
COUNTRY:              

• Attract tourists to the host country   
• Multiplier effect - tourists spend money on accommodation, transport etc. 
• Increasing demand for products and services leads to an increase in GDP 
• Create jobs and entrepreneurial opportunities 
• Lead to improvement of infrastructure  

 
 
Remember these are the key aspects that the examiners focus on: 
 
You are required to distinguish between a tourist attraction and an icon and to interpret and evaluate the latest statistics presented in the 
form of graphs, texts and tables. . You can expect to be tested on the location of icons and attractions on a world map. Also know reasons 
why it is an icon or tourist attraction and also a unique feature that makes it an icon or tourist attraction. 
 
Common mistakes learners make in the exam: 
Many learners do not have a good understanding of the icons and are unable to identify the country or city in which the icons are located, 
They also do not know the reasons why it is an icon and the unique features that make it an icon. Remember to always wtrite the full name 
of the icon. Write Ayers Rock, not just Ayers. Write Sydney Opera House, not just Opera house, 
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ICON CITY, COUNTRY, CONTINENT DESCRIPTION OF THE ICON REASON FOR ICON 

SYDNEY OPERA HOUSE 
 
 
 

City: Sydney 
Country & Continent: AUSTRALIA  

• It is a World Heritage site. 

• Its roof is shaped like the 
sails of a boat. 

• One of the busiest 
performing arts centers in 
the world. 

• The Concert Hall contains 
the Sydney Opera House 
Grand Organ. 

• Offers theaters, opera, 
contemporary dance, 
ballet etc.  

• Accommodates five main 
theaters, rehearsal 
studios, a recording studio, 
cafes, restaurants, bars 
and a library, etc. 

It is a symbol of Sydney and has 
unique structural engineering, 
building technology and artistic 
architecture. 

PROFILE & STATISTICS 

Tourist Profile: Everyone who is 
interested in performing arts and 
architecture. 
 
Tourist statistics: 1,500 
performances a year with an 
audience of about 1.2 million. About 
7 million tourists a year . 

AYERS ROCK / ULURU-
KATA TJUTA NATIONAL 
PARK 
 
 
 
 
 

Area: Alice Springs in Uluru-
Kata Tjuta National Park 
Country & Continent: AUSTRALIA 
 

• It rises 348 m above the 
desert floor and has a 
perimeter of 9.4 km 

• The Rock lies roughly in 
the middle of Australia and 
is one of Australia's most 
recognisable physical 
features. 

•  It was discovered by 
Europeans in 1873 

• The Europeans were 
struck by the way it 
seemed to change colour, 
especially at dawn and 
sunset, when it appears to 
be a deep orange-red 

Uluru or Ayers Rock is a unique, 
massive, round rock formation 
composed of hard, red 
sandstone. It is also known as 
an “island mountain” and two-
thirds of the rock is buried 5 km 
underground.  

PROFILE & STATISTICS 

Tourist Profile: Adventure tourists 
and tourists who are interested in 
culture. 
 
Tourist statistics: About half 
a million tourists visit the 
rock each year. 
 



Directorate: Curriculum FET 
 

 

  
 

•  It contains many caves 
and ancient paintings 
which are of cultural and 
religious importance for 
the Aboriginal people, who 
were the first inhabitants of 
Australia.   

THE STATUE OF CHRIST 
THE REDEEMER 
 
 
 

City: Rio de Janeiro, Country: Brazil 
CONTINENT, SOUTH AMERICA 
 

• Statue of Jesus Christ. 

• Is 30 m high. 

• Stand on top of the 
Corcovado Mountain. 

• 1 of the " New Seven 
Wonders of the World." 

 

It is a symbol of Christianity and 
appears to be blessing the city 
with open arms. 

PROFILE & STATISTICS 

Tourist Profile: The majority of 
tourists who visit Rio de 
Janeiro, will take the scenic route 
uphill. 
  
Tourist statistics: Every 
year about 3 million tourists visit the 
Statue on Corcovado. 
 
 
 
 
 
 
 
 
 

NIAGARA FALLS 
 
 
 
 

Area: 
On border between Canada and USA 
Country: Canada, 
Continent: NORTH AMERICA  

• There are two huge 
waterfalls and one smaller 
one on the Niagara River. 

The Niagara Falls is one of the 
most spectacular waterfalls in 
the world.  
 

PROFILE & STATISTICS 
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Tourists Profile: Honeymooners, 
family tourists and romantic couples 
usually visit the waterfall. 
 
Tourist statistics: About 30 million 
tourists visit the Falls every year. 

•  The American Falls, with 
the smaller Bridal Veil 
Falls are found in America. 

•  The the largest of the 
three is the Horseshoe 
Falls in Canada. 

•  There are lookout points 
in the immediate area of 
the falls; parking lots for 
cars; souvenir shops; etc.  

•   “The mind of the Mist” 
and “Journey behind the 
Falls” are boat-rides that 
are very popular with 
tourists. 

It is one of the biggest and most 
powerful and receives more 
visitors than any other waterfall. 

COLOSSEUM 
 
 
 
 

City: Rome, Country: Italy, 
Continent: EUROPE  

• The Colosseum took eight 
years to build 

• The emperors wanted an 
arena in which large 
events could be held. 

• It was capable of seating 
50 000 spectators, who 
came to watch contests 
between gladiators and to 
view other huge public 
events 

The Colosseum is the largest 
amphitheater constructed during 
the Roman Empire and is 
regarded as the greatest 
example of Roman engineering 
and architecture. It is nearly 2 
000 years old. 

PROFILE & STATISTICS 

Tourist Profile: The majority of 
tourists who visit the Colosseum is 
interested in history and culture. 
 
Tourist statistics: an estimated 7.6 
million tourists visited the Colosseum 
in 2018. 

THE LEANING TOWER OF 
PISA 
 
 
 

City: Pisa, Country: Italy 
Continent: EUROPE 
 
  

• The Leaning Tower of Pisa 
is The Bell Tower of the 
Pisa Cathedral situated in 
the north of Rome. 

Because of its beauty and the 
fact that it has tilted, this 
freestanding bell tower or 
campanile, known as the 
Leaning Tower of Pisa, is one of PROFILE & STATISTICS 
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Tourist Profile: Most of the tourist 
who visit the Colosseum are 
interested in history and culture. 
 
Tourist statistics: An estimated 7.6 
million tourists visited the Colosseum 
in 2018. 

• The tower was intended to 
stand up straight but 
began to lean after 
building started in 1173. 

• Building was halted for a 
hundred years. 

• When building continued it 
took another hundred 
years to complete. 

• The last floor was built in 
1350, and the bells added 
200 years later. 

• The tower is 56.7 m high.  

• Visitors can climb to the 
top of the tower by way of 
294 steps. 

• Only 30 visitors at a time 
are allowed into the tower.  

• The tilt angle is 3, 99 
degrees from the vertical.  

the most recognizable structures 
in the world. 

VENICE 
 
 
 

City: Venice, Country:Italy 
Continent:ROPE 
 

• Venice isne of the most 
beautiful cities in the world 
due to its many grand 

Venice, a city built on 118 small 
islands linked by canals and 
bridges is one of the most 
beautiful cities in the world and PROFILE & STATISTICS 
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Tourist Profile: Honeymoon 
destination for Italians and 
newlyweds. It is also a magnet for art 
lovers. 
 
Tourist statistics: Venice sees 
between 26 million and 30 million 
visitors a year 

buildings, big squares and 
priceless artwork. 

•  Venice is built on 118 
islands separated by 177 
canals and connected by 
over 400 bridges. 

•  There are no cars in the 
city, motor boats and taxi 
boats are used to move 
around the city. 

•  The traditional boats used 
only by tourists are called 
gondolas. 

famous for its architecture and 
art. 

 
VATICAN CITY 
 

 
 

City: Rome 
Country & Continent: Italy , EUROPE 

• 0.44 square kilometres in 
area, with about 800 
permanent residents. 

•  St Peter’s Cathedral, 
known as a Basilica is at 
the heart of the Vatican 
City and is the largest and 
most important cathedral 
in Christianity. 

• St Peter’s Square, at the 
entrance to the Basilica, 
can accommodate over 
100 000 people standing. 

Vatican City, also known as the 
Vatican, is the world’s smallest 
independent state, the seat of 
the Roman Catholic Church and 
is ruled by its head, the Pope. PROFILE & STATISTICS 

Tourist profile: Catholic pilgrims 
travel across the world to pay their 
respect to their religion. Cultural 
tourists and those who are interested 
in art, history and architecture will 
visit the Vatican. 
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Tourist statistics: About 6 million 
tourists visited the Vatican City in 
2019. 

 
 

ACTIVITIES/ASSESSMENT Complete the activities/assessment found at the end of the Unit in your textbook. 
 

VALUES  The value of appreciation and maintenance of our natural and man-made structures. 

 

 

Compiled by: 

 Loreene Ragudu  

Christo Fieland 

 

Winelands Education District 

 


