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SUBJECT and 
GRADE 

Tourism Grade 11 

TERM 2 Week 1 

TOPIC Domestic, Regional and International Tourism: 
DOMESTIC TOURISM GROWTH STRATEGY (DTGS) 2012 – 2020) 
 

AIMS OF LESSON At the end of this lesson you should be able to: 

• Understand how the Domestic Tourism Growth Strategy is used as a vehicle or mechanism to 
promote the focus of encouraging local South Africans to travel within the borders of their own 
country. 

• Draw the conclusion that Domestic Tourism is an essential financial contributor to the growth of 
the tourism economy in South Africa and provides a foundation for sustainable tourism growth 

and development, more especially in times of global uncertainties. 
 

RESOURCES  
 

Paper based resources Digital resources  

Term 2:  Week 1: 
Grade 11 Tourism Textbook 
 

• You Tube Videos on the topic of 
Domestic Tourism in South 
Africa 

URL:  https://youtu.be/QHCYm4i7kFU 
          https://youtu.be/CVxQM-pi4Ns 
 

INTRODUCTION As Tourism learners, it is important to ask the question…What is the state of domestic tourism within 

SA?... The biggest factor that hinders domestic tourism within this country, is the perception that travel is 

not affordable, a perception that has been growing amongst many consumers over the past decade. 

Right now, an unforeseen circumstance has risen such as the Coronavirus (COVID-19) Pandemic 

Outbreak in SA, which will cause a severe and drastic decrease in domestic tourism, because of the 

national lockdown that has been implemented in SA recently. However, it is also important to encourage 

domestic tourism within SA, once the pandemic outbreak will eventually be completely eradicated, and 

https://youtu.be/QHCYm4i7kFU
https://youtu.be/CVxQM-pi4Ns
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henceforth, domestic tourism can again be viewed as a potential impact that has far greater economic 

benefits, compared to the international inbound market. 

CONCEPTS AND 
SKILLS 

In order to understand this particular aspect of the Content better, you have to know the 
following: 

• What is the current state of domestic tourism within South Africa? 

• The need for a Domestic Tourism Growth Strategy in South Africa (DTGS) 

• What are the current trends that impacts on Tourism? 

• What domestic marketing campaigns have been introduced to stimulate and encourage local 
travel within South Africa 
 

Why must South Africa have a DOMESTIC TOURISM GROWTH STRATEGY? (DTGS) 

• The DTGS specifically focuses on the growth of domestic tourism. 

• Sets out to grow domestic tourism amongst ALL nine provincial authorities over a specific period 
e.g. 2012 – 2020. 

 
The State of Domestic Tourism in South Africa  

• There is a lack of travel culture amongst previously disadvantaged communities in South Africa 
due to limited marketing to all segments of the population. Domestic travel is seasonal and tends 
to take place during school holidays and in season.  Domestic tourists tend to travel within their 
provinces (intra-provincial travel). 

 

Current Trends influencing Tourism 
 

Current Trends                             Overview 

Competition Trends • Product diversification, enhanced marketing, affordability, access and 
service excellence. 

• Tourism becoming a regional/ national rather than a global/international 
phenomenon. 
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Economic Trends • Fluctuating state of economies will affect travel demand (for example, 
high fuel and electricity costs, increase in the cost of living, favourable 
interest rates, debt reduction focus and increase in disposable income. 

• Increasing adoption of tourism as a leisure activity. 
• Increasing demand for benefits from tourism resources by host 

communities.  

Political/Legal Trends • Political stability affects travel choices and decisions. 
• Legislative environment in a destination, such as the Consumer 

Protection Act does impose obligations on destinations and products and 
raise expectations from tourists. 

Tourism Markets and 
Emerging Industry 
Trends 

• Niche markets and special interest tourism (e.g. avi-tourism, culture, 
heritage, voluntourism etc.). 

• Increased and frequent shorter holidays and the increased use of new 
technology (booking channels and marketing, e.g. using social media) 

• Low cost travel will influence travel demand.  

Natural Environment 
Trends 

• Mass tourism declining due to awareness on the impact that tourism has 
on the environment. 

• Increased involvement in tourism and environmental issues. 
• Potential impact of natural disasters on travel behaviour. 
• Emerging approaches and perspectives of efficiency measures e.g. 

green energy, responsible tourism and climate change 

Social and Cultural 
Trends 

• Risks of diseases and other pandemics e.g. Coronavirus (COVID-19), 
Malaria, Ebola 

• Ageing (elderly) and middle class will influence travel demand. 
• Perceptions and concerns for safety and security will influence travel 

decisions.  

Technology Trends • Rapid development and use of technology (tapping into social media) 
• Innovations in transportation will impact on speed, comfort and safety 

e.g. Gautrain 
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Domestic Marketing Campaign 
 
Vaya Mzansi domestic marketing campaign, replaced the Sho’t Left Campaign 
 
Slogan: “Whatever you are looking for, it’s right here in South Africa” 
 

 
The slogan for this new domestic marketing campaign, is to:  

• Encourage South Africans to enjoy anything right on their doorstep that is attracting foreign 
interest. 

• The campaign emphasises that being a tourist in South Africa enriches, stimulates, excites, 
provides a time for family and friends to strengthen their emotional ties with one another. 

 
ACTIVITIES / 
ASSESSMENT 

PARAGRAPH TYPE ASSESSMENT: 
 
1.1 The domestic tourism market provides significant value to the South African economy. 

 
      Discuss how the Coronavirus (COVID-19) Pandemic Outbreak, as a current social trend, will     
      negatively impact on the Domestic Tourism Market in South Africa.   
       
Refer to the following aspects below in your answer: 
 

• Economic Impact                                                                                             (2x2=4)  
      

• Travel Movement of Tourists                                                                           (2x2=4)                       
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CONSOLIDATION After studying this Topic, you should gain a better understanding why it is necessary to continuously 
stimulate and advance the domestic tourism market in South Africa, as it is regarded as the “bread and 
butter” of South Africa’s Tourism Industry. 
 

VALUES  As a Tourism learner, it should become my desire and my endeavour to also want to explore all the nine 
Provinces within my country and henceforth become a responsible traveller by making a positive impact 
on the natural environment and to also respect the various cultures and heritage, when travelling locally 
within my own country!   

 
 

 Prepared by:  Deborah Pietersen (Tourism Subject Advisor:  Metro East Education District) 
 

 


